
Who is it for?
Anyone who is responsible for

marketing a small business who has not

used online social networking tools

before. If you have set up online social

networking accounts and done nothing

with them this workshop would also be

good for you.

Who’s leading?
Mary Thomas of

Concise Training,

on behalf of

Colporteur. Mary is

an experienced

facilitator/trainer

with bags of hands

on online social networking knowledge,

gained through promoting her own

business online and helping many SMEs

get to grips with online social

networking tools.

What time?
9:30am - 4.30pm

Registration from 9:00am

Where?
Faringdon Business Centre

Volunteer Way

Faringdon

SN7 7YR

Tel: 08458 505 066

Map and directions at 

www.gweworkspace.co.uk

What’s provided?
Everything you need will be provided,

including materials, refreshments and a

light lunch. Please advise us on booking if

you have any special requirements. You

will need to bring an internet-enabled

laptop so that we can get you started on

the LinkedIn professional social network

in the afternoon session.

Book online at www.colporteur.co.uk or call us on 
0845 4 300 900 if you want to know more.

colporteur

What will this workshop do?
• Explain how customer 

communication channels are 
changing with online social 
networking.

• Give an overview of 3 leading 
online social networking tools.

• Identify the key social networks 
you could be using for your 
business.

• Show how others are using it 
effectively in business.

• Help you to create a strategy for 
online social networking.

• Create that all-important profile 
for social networks.

• Get you started on LinkedIn,  
a professional social network.

This Colporteur workshop is designed

to address and overcome all those

online social networking nightmares

small businesses face, and to get them

to join the conversation online in a

strategic way. It’s not about jumping on

the bandwagon. 

The world of marketing

communications is undergoing a radical

shift – it’s now a two way conversation,

increasingly one-to-one and is carried

out in a social context. 

Online social networking has given

word-of-mouth marketing teeth with a

powerful bite and should be an

inherent part of any marketing

communications strategy.

Online social
networking for
beginners

Join the

conversatio
n
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